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• In the late night and early morning, the traffic in this area is 

still very high, indicating that the consumers in this area like 

nightlife. They are NIGHT CATs.
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• Female’s proportion is 20%

higher than Shanghai’s general 

level

• 65% of the consumers are 18-

30 years old. This proportion is 

65% higher than Shanghai’s 

general level

• 62% of the consumers have 

bachelor degree or above. This 

proportion is 27% higher than 

Shanghai’s general level
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• Office worker’s proportion is 

44% higher than Shanghai’s 

general level, college student’s 

proportion is 217% higher
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淮海中路

南京西路

新天地
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• 98% of the consumers’ 

spending power is at least 

middle level. High level’s 

proportion is 50% higher than 

Shanghai’s general level

• 89% of the consumers’ 

spending power is at least 

middle level. High level’s 

proportion is 346% higher than 

Shanghai’s general level
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中远两湾城 .璀璨天成
(neighborhood)

松江大学城-四期学生公寓 (col lege 
dorm)

元昌里 (neighborhood)

上海对外经贸大学学生公寓
(col lege dorm)

高·尚领域北区
College Dorms
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• 14% of the consumers are 

repeating visitors within a 

month
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• The coverage of people who go to sports & fitness locations is 

108% higher than Shanghai’s general level

• The coverage of people who use sports & fitness APP is 46% 

higher than Shanghai’s general level
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